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The Key Factors Affecting
Leadership Capabilities
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Abstract: This paper will consider the key features of successfiul leaders, as well as
‘ the most important factors affecting the formation of leadership abilities and skills. Im-
{ proving leadership capabilities is one of the most important Jactors that contribule to
i increasing the competitive advantage of companies. The question of the extent to which
¥ leadership can be learnt and improved, and in which a man with certain qualities is born,
is one of the most controversial issues of leadership. In this context, we will write about
the personal characteristics of the general type, and those related to the content of the
environment, cognitive and mental characteristics, as well as the most si ignificant sources
of leadership capabilities related to personal predisposition, family background, educa-

L - tion, work experience and training.
:f - Keywords: leader, leadership skifls, organization, management
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1. INTRODUCTION

The enhancement of leadership capabilities belongs to the key factors contribut-
ing to the improvement of competitive advantage, influencing board effective-
ness and influences the total performances of an enterprise (Babig, Nikoli¢ &
Eri¢, 2011). 1t is one of the reasons why leadership belongs to the most frequently
| ) . | researched phenomena of an organization and management (Janicijevic, 2008).
' - ' - A E Yet, even though several decades have been dedicated to researching the phe-

' nomenon of léadership, still there are numerous controversies in this field, while
simultaneously one of the biggest ones is connccted with the question: to what
ﬁ - ' ‘ ) : 4 extent can we learn how to develop leadership capabilities and skills during our

i lives, and to what extent are they the result of potentials generated by one’s being
; . born or in the early years of one’s development? The answer to this question is
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Accounting-based Measures of Risk
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. Despite not-so-small number of criticism sent to its theoretical backgrourr-d
Abs.traﬂ- , ptimes disappointing results of empirical testing, market-based betq is
basts, e SZ’"E dominant measure of risk. This metric is used in procedure.s of Capital
fod g, ;t Zgrh the firm and the division level, for the company valuation in M&,f!'and
f:;iie:t[e’s?iuciuring activities, for setting the tariffs for regulaietz ';nzn?yo;;?g, J::e?;;;f:

. e is often very arbiir s
o f_’f;f"?’Pf’:;’cﬁigoa}”’;‘;’:‘;;e;g-msgf:i::_a]i the gaper v:': will consider the possible
ziieoi::ﬁggzgsea; measures of risk in the role of substitute for the market beia.

Keywords: systematic risk, beta, accounting-based measures of risk, leverage

1. INTRODUCTION

From its inception to the present an accounting {(and ﬁn‘aﬁciai'rigor;s] t%rl;);i;cigg
rovide investors with reliable
there from) has been expected to provi Ssto .
about the re)turns of companies. Despite much criticism relating tof roorfx; lef(;tsfci)l:
i ice of “creative accounting”, even to large frau
eamings management, practice o . 1o large frauds ¥
i i ting theory and practice ged,
financial reporting, we can say that the accoun ) oo manage.
is ex tion. Accounting has produced many
moze or less, seems to meet this expecta neny
return indicazor's such as EBIT, Net Income, ROE, ROA, RQIC antli' o.tthrenr;mmS
absurd, it has been never required from accounm}g to prqnde explici measures.
of risk, although it has been always known that, in addition to return, t znr kis
another equally important dimension of the overall weajth of the company
investors, i
ici etc.
Since the advent of ihe Capital Asset Pricing Model - CAP}M-(Shgt‘e 11?6;, Thiz
financial theory used for purposes of risk measurement béta coefficient, . Ths
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